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KEY=A - STEWART LAYLAH
CORPORATE COMMUNICATION
McGraw-Hill Education Corporate Communication, 6th Edition shows readers the importance of creating a coordinated corporate
communication system, and describes how organizations beneﬁt from important strategies and tools to stay ahead of the competition.
Throughout the book, cases and examples of company situations relate to the chapter material. These cases provide readers with the
opportunity to participate in real decisions that managers had to make on a variety of real problems.

ANALYTICS AND KNOWLEDGE MANAGEMENT
CRC Press The process of transforming data into actionable knowledge is a complex process that requires the use of powerful
machines and advanced analytics technique. Analytics and Knowledge Management examines the role of analytics in knowledge
management and the integration of big data theories, methods, and techniques into an organizational knowledge management
framework. Its chapters written by researchers and professionals provide insight into theories, models, techniques, and applications
with case studies examining the use of analytics in organizations. The process of transforming data into actionable knowledge is a
complex process that requires the use of powerful machines and advanced analytics techniques. Analytics, on the other hand, is the
examination, interpretation, and discovery of meaningful patterns, trends, and knowledge from data and textual information. It
provides the basis for knowledge discovery and completes the cycle in which knowledge management and knowledge utilization
happen. Organizations should develop knowledge focuses on data quality, application domain, selecting analytics techniques, and on
how to take actions based on patterns and insights derived from analytics. Case studies in the book explore how to perform analytics
on social networking and user-based data to develop knowledge. One case explores analyze data from Twitter feeds. Another
examines the analysis of data obtained through user feedback. One chapter introduces the deﬁnitions and processes of social media
analytics from diﬀerent perspectives as well as focuses on techniques and tools used for social media analytics. Data visualization has
a critical role in the advancement of modern data analytics, particularly in the ﬁeld of business intelligence and analytics. It can guide
managers in understanding market trends and customer purchasing patterns over time. The book illustrates various data visualization
tools that can support answering diﬀerent types of business questions to improve proﬁts and customer relationships. This insightful
reference concludes with a chapter on the critical issue of cybersecurity. It examines the process of collecting and organizing data as
well as reviewing various tools for text analysis and data analytics and discusses dealing with collections of large datasets and a great
deal of diverse data types from legacy system to social networks platforms.

TECHNOLOGY IN WORLD HISTORY
Oxford University Press, USA Presents a guide to technological innovations, from prehistoric times until the present day, documenting
their impact on society and people's lives.

WHAT ENGINEERS KNOW AND HOW THEY KNOW IT
ANALYTICAL STUDIES FROM AERONAUTICAL HISTORY
"The biggest contribution of Vincenti's splendidly crafted book may well be that it oﬀers us a believably human image of the
engineer."--Technology Review. Johns Hopkins Studies in the History of Technology. Merritt Roe Smith, Series Editor.

FUNDRAISING FOR DUMMIES
John Wiley & Sons Find out how to cultivate donors and solicit donations online Covers new changes in tax and philanthropy law
Whether you're a small outﬁt or a big organization, you're competing for donors' dollars and time. This hands-on, vital guide shows
you how to take full advantage of the strategies and resources available and advises you how to promote your cause, research
potential donors, organize events, write winning grant proposals, and utilize the latest technology. Discover how to * Deﬁne your
group?s focus * Create a viable plan * Organize your board of directors * Find and train volunteers * Market via print and online *
Promote yourself with the media

ETIQUETTE WITH THE QURAN
AL-TIBYĀN FĪ ĀDĀB ḤAMALAT AL-QURʼĀN
Islamosaic An enduing classic work on the etiquette that a Muslim must or should have with regard to handling and reciting the Quran
(the Muslim scripture). The topics this volume raises include: ritual cleanliness, opportune times for recitation, the etiquette that
students have with their teachers (and that teachers must have with their students), and variety of other issues that every Muslim
should know and frequently ask about.
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ADVANCED ACCOUNTANCY
INTERNATIONAL MANUFACTURING STRATEGIES
CONTEXT, CONTENT AND CHANGE
Springer Science & Business Media Over the last twenty years, there has been an increasing number of factors that have placed the
manufacturing strategies of companies and countries in a global context. This book reviews and addresses the global manufacturing
strategy area through research in the four major economic areas of the world: Europe, North America, Latin America and Asia.
International Manufacturing Strategies: Context, Content and Change is the result of a single major research project undertaken in
twenty countries, focusing on the manufacturing strategies and practices in each, and uses research data to focus on factors speciﬁc
to industrial countries or regions and those which are common across the group of countries or the entire sample The core of this book
is a set of chapters reviewing individual countries. Each country is reviewed in a format with an overall common approach: the socioeconomic background; the distinctive results for that country from the research and the link between the two. Most will be illustrated
by a small case study of a company. Following this is an integrating review of the ﬁndings from various countries, the diﬀerent
trajectories followed, and the impact on external variables and the socioeconomic context on those. The ﬁnal part of the book is
devoted to new ideas and developments in functional areas and in manufacturing strategy that have been developed from the
analysis conducted during the research.

A CENTURY OF TRUST
THE STORY OF TATA STEEL
Penguin UK Long before India dreamt of industrial self-reliance, Jamsetji Tata envisioned India’s biggest industrial enterprise—its ﬁrst
steel plant. Long before the industrialized nations instituted worker friendly policies, an Indian company instituted an eight-hour day
for its workers. Long before the term Corporate Social Responsibility was coined, a company in India chose to give upto 14 per cent of
its proﬁts to charity. That Indian company was none other than Tata Steel. Established in 1907, the Tata Iron and Steel Company was
born of the vision of Jamsetji Tata, an industrialist and patriot who foresaw India’s future as an industrialized power. Those who
believed in his vision braved wild terrain, unimaginable danger and even risked their fortunes to build India’s ﬁrst great steel works.
From then to now, Tata Steel has traversed a long and uneven road encompassing exceptional success and near bankruptcy to
emerge as India’s largest steel producer. It is now 100 years old and with its takeover of the Anglo-Dutch giant Corus, it has become
the sixth-largest steel producer in the world. In this objective and well-researched biography, Rudrangshu Mukherjee brings to life the
story of this remarkable company from its early days to its maturity, its struggle as also its triumphs, and its eventual transformation
into a global giant. In the process, he chronicles critical aspects of India’s social and political history: the role of government in
business, the restrictions on doing business in a planned economy and the role of business in society. He also provides insights into
the remarkable social contributions of Tata Steel in the areas of labour welfare and legislation, education, health and the arts. This indepth history, though told from a corporate viewpoint, is an inspiring narrative of how the dedication, ingenuity and hard work of
many came to create India’s ﬁrst great industrial enterprise. An absorbing and inspirational biography, A Century of Trust is a gripping
account of patriotism, enterprise and dedication.

HOW TO READ ANNUAL REPORTS & BALANCE SHEETS
Jaico Publishing House This book introduces the reader to the Annual Report and discusses its various components namely, the
directors report, the audit report and the ﬁnancial statements. It helps the reader to unravel the mysteries of the ﬁnancial statements
and comprehend the innovativeness of creative accounting.

ISLAMIC CONNECTIONS
MUSLIM SOCIETIES IN SOUTH AND SOUTHEAST ASIA
Institute of Southeast Asian Studies Well over half of the world's Muslim population lives in Asia. Over the centuries, a rich
constellation of Muslim cultures developed there and the region is currently home to some of the most dynamic and important
developments in contemporary Islam. Despite this, the internal dynamics of Muslim societies in Asia do not often receive
commensurate attention in international Islamic Studies scholarship. This volume brings together the work of an interdisciplinary
group of scholars discussing various aspects of the complex relationships between the Muslim communities of South and Southeast
Asia. With their respective contributions covering points and patterns of interaction from the medieval to the contemporary periods,
they attempt to map new trajectories for understanding the ways in which these two crucial areas have developed in relation to each
other, as well as in the broader contexts of both world history and the current age of globalization.

FINANCIAL ACCOUNTING FOR MANAGEMENT: AN ANALYTICAL PERSPECTIVE
Pearson Education India Financial Accounting for Management: An Analytical Perspective focuses on the analysis and interpretation of
ﬁnancial information for strategic decision making to enable students and managers to formulate business strategies for revenue
enhancement, cost economies, eﬃciency improvements, restructuring of operations, and further expansion or diversiﬁcation for
creating and enhancing the shareholder's value. MBA, MFC and MBE students are its primary audience but its practical orientation will
also be useful to corporate sector managers and CA, CWA, CS, CFA and CAIIB students.

BEHIND THE SCENES
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CONTEMPORARY BOLLYWOOD DIRECTORS AND THEIR CINEMA
SAGE Publications India For those who think, read, teach, and write about Bollywood, this book is the release of the year! They are the
‘stars’ who sit behind the camera and create magic between ‘Action’ and ‘Cut’. Meet the directors of New Age cinema who with their
themes, characteristic styles, and masterful storytelling are bridging the gap between commerce and content, commercial and arthouse cinema. This book introduces you to the ﬁlms they have made and provides a critical analysis of their craft, while remaining
grounded in cinematic and popular culture theories. It shows the distinct ways in which they have handled issues of gender, urban
culture, and social inequality.

EFFECTIVE FUNDRAISING FOR NONPROFITS
REAL-WORLD STRATEGIES THAT WORK
NOLO Features advice and stories from over forty experienced fundraisers, with information on how to work with individual donors,
plan special events, solicit grants, get media coverage, and use the Web to further fundraising goals.

5 KICK-ASS STRATEGIES EVERY BUSINESS NEEDS
TO EXPLODE SALES, STUN THE COMPETITION, WOW CUSTOMERS AND ACHIEVE EXPONENTIAL GROWTH
Sourcebooks, Inc. Finally, a business guide that kicks ass! Forget the jargon and hype: there are ﬁve--and only ﬁve--ways to achieve
exponential growth in your business. Are you ready to kick ass? The 5 Kick-Ass Strategies Every Business Needs is the ultimate
business-growth guide. Filled with actual case studies, visual elements and strategic steps, this book will set you on a course to reach-and exceed--your growth goals. In this no-holds-barred handbook, Robert Grede gives you the essential strategies for improving each
area of your business. Along the way you'll discover: How to create a strategic growth plan The beneﬁts of buying market share Ways
to hunt for business How to sell more to your current customers How to introduce new products

STATISTICS FOR MANAGEMENT
FRANCHISING AND LICENSING
TWO POWERFUL WAYS TO GROW YOUR BUSINESS IN ANY ECONOMY
AMACOM As an experienced corporate and transaction lawyer, author Andrew Sherman oﬀers insider insights into unique
opportunities for business growth--speciﬁcally, leveraging your intellectual capital through franchising and licensing. By helping you
understand what intellectual capital is, what revenue your company is entitled to, and how to manage these intangible assets, he
provides the knowledge and tools necessary to keep your business not only operating, but growing in any economy. Filled with
illuminating examples, stories from the ﬁeld, and dozens of forms for drafting franchising agreements and licensing programs,
Franchising & Licensing simpliﬁes the strategic, legal, ﬁnancial, and operational aspects of these complex but highly proﬁtable
business strategies. Readers will learn how to: raise capital, structure agreements, and protect intellectual property; create marketresponsive sales, marketing, and globalization strategies; establish quality control and compliance measures; and assess
opportunities for mergers and acquisitions, joint ventures, and other alternatives to franchising--among many other essential insights.
Plus, the fourth edition incorporates up-to-the-minute information on regulations, best practices, web strategies, branding techniques
and global trademark laws, the new FDD disclosure format, and the latest franchising trends. Comprehensive and applicable to
domestic and international franchising initiatives alike, this go-to guide remains the industry standard for insights on expanding your
business.

GET THEM ON YOUR SIDE
Platinum Press An acknowledged expert in the ﬁeld of management and organizational behavior oﬀers advice on building political
capital, in a guide for managers searching for ways to gain support and allies for their ideas and initiatives. 60,000 ﬁrst printing.

THE 22 IMMUTABLE LAWS OF BRANDING
HOW TO BUILD A PRODUCT OR SERVICE INTO A WORLD-CLASS BRAND
Harper Collins This marketing classic has been expanded to include new commentary, new illustrations, and a bonus book: The 11
Immutable Laws of Internet Branding. Smart and accessible, The 22 Immutable Laws of Branding is the deﬁnitive text on branding,
pairing anecdotes about some of the best brands in the world, like Rolex, Volvo, and Heineken, with the signature savvy of marketing
gurus Al and Laura Ries. Combining The 22 Immutable Laws of Branding and The 11 Immutable Laws of Internet Branding, this book
proclaims that the only way to stand out in today's marketplace is to build your product or service into a brand—and provides the
step-by-step instructions you need to do so. The 22 Immutable Laws of Branding also tackles one of the most challenging marketing
problems today: branding on the Web. The Rieses divulge the controversial and counterintuitive strategies and secrets that both small
and large companies have used to establish internet brands. The 22 Immutable Laws of Branding is the essential primer on building a
category-dominating, world-class brand.

ZIGLAR ON SELLING
THE ULTIMATE HANDBOOK FOR THE COMPLETE SALES PROFESSIONAL
Thomas Nelson Want to be on top in your sales career? How do you succeed in the profession of selling?while also maintaining your
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sanity, avoiding ulcers and heart attacks, continuing in a good relationship with your spouse and children, meeting your ﬁnancial
obligations, and preparing for those "golden years,"?and still have a moment you can call your own? Zig Ziglar shows you how,
sharing information, direction, inspiration, laughter, and tears that will help you make the necessary choices for a balanced
life?personal and professional. Selling is a magniﬁcently rewarding and exciting profession. It is, however, more than a career. It is a
way of life?constantly changing and always demanding your best. In Ziglar on Selling, you'll discover the kind of person you are is the
most essential facet in building a successful professional sales career. You've got to be before you can do. "I will see you at the top?in
the world of selling."?Zig Ziglar

THE AGE OF ELECTROACOUSTICS
TRANSFORMING SCIENCE AND SOUND
MIT Press The transformation of acoustics into electro-acoustics, a ﬁeld at the intersection of science and technology, guided by
electrical engineering, industry, and the military. At the end of the nineteenth century, acoustics was a science of musical sounds; the
musically trained ear was the ultimate reference. Just a few decades into the twentieth century, acoustics had undergone a
transformation from a scientiﬁc ﬁeld based on the understanding of classical music to one guided by electrical engineering, with
industrial and military applications. In this book, Roland Wittje traces this transition, from the late nineteenth-century work of
Hermann Helmholtz to the militarized research of World War I and media technology in the 1930s. Wittje shows that physics in the
early twentieth century was not only about relativity and atomic structure but encompassed a range of experimental, applied, and
industrial research ﬁelds. The emergence of technical acoustics and electroacoustics illustrates a scientiﬁc ﬁeld at the intersection of
science and technology. Wittje starts with Helmholtz's and Rayleigh's work and its intersection with telegraphy and early wireless, and
continues with the industrialization of acoustics during World War I, when sound measurement was automated and electrical
engineering and radio took over the concept of noise. Researchers no longer appealed to the musically trained ear to understand
sound but to the thinking and practices of electrical engineering. Finally, Wittje covers the demilitarization of acoustics during the
Weimar Republic and its remilitarization at the beginning of the Third Reich. He shows how technical acoustics ﬁt well with the Nazi
dismissal of pure science, representing everything that “German Physics” under National Socialism should be: experimental, applied,
and relevant to the military.

INVENTURING
WHY BIG COMPANIES MUST THINK SMALL
McGraw-Hill Europe Business creation--the process of identifying, nurturing, and leveraging new ideas into businesses--is a key factor
in business growth. That capability, however, is diﬃcult to manage and sustain. Inventuring combines impressive academic rigor with
the authors' extensive hands-on experience to give decision makers the tools they need to make eﬀective business-creation
strategies a central part of their organizations' everyday core operations. Detailed case studies help provide a framework for
consistently turning unformed ideas into commercially viable enterprises.

OCEAN STRUCTURES
CONSTRUCTION, MATERIALS, AND OPERATIONS
CRC Press This book addresses the concepts of material selection and analysis, choice of structural form, construction methods,
environmental loads, health monitoring, non-destructive testing, and repair methodologies and rehabilitation of ocean structures. It
examines various types of ocean and oﬀshore structures, including drilling platforms, processing platforms and vessels, towers, sea
walls and surge barriers, and more. It also explores the use of MEMS in oﬀshore structures, with regard to military and oil exploration
applications. Full-color ﬁgures as well as numerous solved problems and examples are included to help readers understand the
applied concepts.

CORPORATE DIVERSITY COMMUNICATION STRATEGY
AN INSIGHT INTO AMERICAN MNCS’ ONLINE COMMUNITIES AND SOCIAL MEDIA ENGAGEMENT
Springer Nature This book analyzes the brand communities of major American multinationals across three industries: ﬁnance, tech,
and consumer goods. It assesses how companies communicate their diversity approaches on social media (Twitter) and studies the
ensuing perceptions of online users. By comparing more innovative sectors (tech and consumer goods) with a less innovative industry
(ﬁnance), the author examines diﬀerences in the way brands approach and communicate about diversity in online settings. The
results of the study lead to the development of a theoretical framework with practical applications for business communication
academics and professionals alike.

MEDICINE IN THE WEST
THE MIND OF THE CEO
THE WORLD'S BUSINESS LEADERS TALK ABOUT LEADERSHIP, RESPONSIBILITY THE FUTURE OF THE
CORPORATION, AND WHAT KEEPS THEM UP AT NIGHT
Basic Books The Mind of the CEO oﬀers unprecedented access to the most dynamic business leaders of our time. Reading this book is
like being at the World Economic Forum in Davos, Switzerland -- not at the formal presentations but in the hotel bar afterward, where
the microphones are turned oﬀ and world-famous business leaders say what they really think. Better still, their conﬁdant, Jeﬀrey
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Garten, interprets what they say, telling you how their views relate to each other and the world economy, and noting the many
important things left unsaid. A revealing glimpse into the future of business, The Mind of the CEO captures as no other book before it
what is in the minds of top business leaders and what it means for all of us.

WOMEN, MICROFINANCE AND THE STATE IN NEO-LIBERAL INDIA
Routledge This book discusses women-oriented microﬁnance initiatives in India and their articulation vis-à-vis state developmentalism
and contemporary neo-liberal capitalism. It examines how these initiatives encourage economically disadvantaged rural women to
make claims upon state-provided microcredit and connect with multiple state institutions and agencies, thereby reshaping their
gendered identities. The author shows how Self-Help Group (SHG)-based microﬁnance institutions mobilise agency and create
channels of empowerment for women as well as make them responsible for alleviating poverty for themselves and their families. The
book also brings out the importance of factoring in women’s dissenting voices when they negotiate developmental projects at the
grassroots level. Rich in empirical data, this volume will be useful to scholars and researchers of development studies, gender studies,
economics, especially microeconomics, politics, public policy and governance.

MANAGING CORPORATE SOCIAL RESPONSIBILITY
A COMMUNICATION APPROACH
John Wiley & Sons Managing Corporate Social Responsibility oﬀers a strategic, communication-centred approach to integrating CSR
into organizations. Drawing from a variety of disciplines and written in a highly accessible style, the book guides readers in a focused
progression providing the key points they need to successfully navigate the beneﬁts and implications of managing CSR. Chapters are
organized around a process model for CSR that outlines steps for researching, developing, implementing, and evaluating CSR
initiatives Emphasizes stakeholder engagement as a foundation throughout the CSR Process Model Discusses ways to maximize the
use of social media and traditional media throughout the process Oﬀers international examples drawn from a variety of industries
including: The Forest Stewardship Council, Starbucks Coﬀee, and IKEA. Draws upon theories grounded in various disciplines, including
public relations, marketing, media, communication, and business

DATA STRUCTURES AND PROGRAM DESIGN IN C
Pearson Education India

MANUFACTURING STRATEGY
PROCESS AND CONTENT
Routledge Eighteen, mostly new, papers together with editorial comment by Voss (London Business School) give an overview and
discuss strategy formulation and implementation, the international context, tools and frameworks--focus, ﬂexibility, time-based
competition, and the theory of constraints--and research needs. Annotation copyrighted by Book News, Inc., Portland, OR

DESIGN AND FABRICATION OF DIFFRACTIVE OPTICAL ELEMENTS WITH MATLAB
SPIE-International Society for Optical Engineering "Given the many diﬀerent applications and uses of diﬀractive optics, the importance
of this ﬁeld cannot be underestimated. This book supplements the available literature on diﬀractive optic elements (DOEs) by
equipping readers with the skills to begin designing, simulating, and fabricating diﬀractive optics. The design of DOEs is presented
with simple equations and step-by-step procedures for simulation--from the simplest 1D grating to the more complex multifunctional
DOEs--and analyzing their diﬀraction patterns using MATLAB. The fundamentals of fabrication techniques such as photolithography,
electron beam lithography, and focused ion beam lithography with basic instructions for the beginner are presented. Basic error
analysis and error-correction techniques for a few cases are also discussed. The contents of all the chapters are supported throughout
by practical exercises and clearly commented MATLAB® codes (the codes are also on an accompanying CD), making this book useful
even to a novice programmer"--

MEANING AND LANGUAGE
A CLASS WITH DRUCKER
THE LOST LESSONS OF THE WORLD'S GREATEST MANAGEMENT TEACHER
AMACOM From 1975 to 1979, author William Cohen studied under one of the greatest management educators and thought-leaders of
all time: Peter Drucker. What Drucker taught him literally changed his life. Now, in this warm and inspiring read, Cohen shares the
insights he gained as the ﬁrst-ever graduate of Drucker’s doctoral program and teaches readers how Druker’s game-changing ideas
stand the test of time in the face of real-world workplace challenges today. A Class with Drucker shares many of Drucker’s teachings
that never made it into his countless books and articles--ideas that were oﬀered to his students in classroom or informal settings.
Cohen expands on Drucker’s lessons with personal anecdotes about his teacher’s personality, lack of pretension, and interactions with
students and others. Having gone on from Drucker’s teachings to become an Air Force general and eventually professor, management
consultant, multibook author, and university president, Cohen is a testament to the lifechanging impact of Drucker’s teachings and
friendship. Enlightening and intriguing, this book allows you, too, to learn and grow from the timeless wisdom of a most inspiring man.

ORGANISATIONAL BEHAVIOUR
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INTRODUCTION TO MARKETING
THEORY AND PRACTICE
Oxford University Press This new, innovative textbook provides a highly accessible introduction to the principles of marketing,
presenting a theoretical foundation and illustrating the application of the theory through a wealth of case studies.

CORPORATE RESPONSIBILITY
SAGE Publications Corporate Responsibility oﬀers a concise and comprehensive introduction to the functional area of corporate
responsibility. Readers will learn how corporate responsibility is good for business and how leaders balance their organization’s needs
with responsibilities to key constituencies in society. Author Paul A. Argenti engages students with new and compelling cases by
focusing on the social, reputational, or environmental consequences of corporate activities. Students will learn how to make diﬃcult
choices, promote responsible behavior within their organizations, and understand the role personal values play in developing eﬀective
leadership skills.

TAGORE & GANDHI
WALKING ALONE, WALKING TOGETHER
Rupa The ﬁrst in-depth study of the deep bond between Mahatma Gandhi and Gurudev Tagore by one of our greatest historians.
Tagore and Gandhi were both born in the 1860s and, through their very diﬀerent spheres of activity, became ﬁgures of global renown
and shapers of modern India. They also shared a deep personal friendship which was robust enough to bear the strain of diﬀerences
on many public issues through the 1920s and '30s. Gandhi always addressed Tagore as Gurudev which, for Gandhi, was not an empty
epithet. Gandhi sought Tagore's blessings at every critical juncture of his Indian public career. Tagore openly acknowledged Gandhi as
the greatest Indian of his time. In Tagore and Gandhi: Walking Alone, Walking Together, Rudrangshu Mukherjee explores their
relationship through their diﬀerences expressed in their writings and letters to each other and also tries to understand the beliefs that
acted as the bond between the two of them. They diﬀered with each other without a hint of acrimony, and they looked towards
building an India that was inclusive and free from hatred and bigotry.

HUMAN RESOURCE MANAGEMENT - PRINCIPLES AND PRACTICE
Vikas Publishing House Human Resource Management: Principles And Practice Is Designed To Provide A Comprehensive Introduction
To The Subject. It Is A Student-Oriented Textbook As It Satisﬁes The Requirements Of Students For An Exhaustive Exposure To The
Principles And Practice

RABINDRANATH TAGORE OMNIBUS
I
books catalog Rabindranth Tagore Omnibus I brings six of the author's acclaimed works together. Gitanjali, his Nobel Prize winning
work, is a collection of 103 poems selected by Tagore from his several Bengali books of poetry. It was largely the Gitanjali poems that
took the western world by storm and led W.B.Yeats to comment ...(the poems) have stirred my blood as nothing for years... . The Post
Oﬃce, rich in symbolism and allegory and mixing simplicity with sophistication, is hailed as a masterpiece and a world classic.
Creative Unity (1922), acclaimed as the ﬁnest and wisest of Tagore's collected essays in English, reveals some of his fundamental
tenets of art and aesthetics, of life and religion and of the 'religion of the poet.' Tagore was the ﬁrst modern Bengali short story writer

CONTEMPORARY BUSINESS COMMUNICATION (5TH ED. (WITH CD)
John Wiley & Sons In this book, each chapter begins with an on-the-job interview with managers from MNCs, small entrepreneurial
companies and nonproﬁt organisations. The text places minor emphasis on traditional technology (such as word processing) and
major emphasis on newer technologies (such as teleconferencing, videoconferencing, and video and electronic presentations). To
make the book reader friendly, continuing examples are used throughout the chapter (and sometimes carried forward to the next
Chapter). It contains mini-cases based on current events appear at the end of each chapter so that students can practice solving realworld communication problems.· Chapter 1 Understanding Business Communication · Chapter 2. Work-Team Communication · Chapter
3. Communicating Technology · Chapter 4. Writing with Style: Individual Elements · Chapter 5. Writing With Style: Overall Tone and
Readability· Chapter 6. The Process of Writing · Chapter 7. Routine Messages 8. Persuasive Messages · Chapter 9. Bad-News Messages
· Chapter 10. Planning the Report · Chapter 11. Collecting and Analyzing the Data · Chapter 12. Writing the Report· Chapter 13.
Planning the Business Presentation · Chapter 14. Illustrating and Delivering the Business Presentation· Chapter 15. Employment
Communication · Chapter 16. Indian Case Studies
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