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Acces PDF Gunn Areas Tourist Developing
Vacationscape
Yeah, reviewing a books Gunn Areas Tourist Developing Vacationscape could ensue your close friends listings. This is just one of
the solutions for you to be successful. As understood, execution does not suggest that you have extraordinary points.
Comprehending as with ease as promise even more than further will give each success. bordering to, the message as skillfully as
perception of this Gunn Areas Tourist Developing Vacationscape can be taken as capably as picked to act.
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Vacationscape Developing Tourist Areas Taylor & Francis First Published in 1997. Routledge is an imprint of Taylor &
Francis, an informa company. Vacationscape Designing Tourist Regions Van Nostrand Reinhold Company Eventscapes
Transforming Place, Space and Experiences Routledge Eventscapes: Transforming Place, Space and Experiences
directly examines the interrelation between events’ simultaneous dependence on and transformation of the places in
which they are held. This event–environment nexus is analysed through a variety of international case studies
including diﬀerent kinds of well-known sporting and cultural events such as Vivid Sydney, the Vancouver 2010 Winter
Olympics and the Tour Down Under international cycle race, among others. Chapters focusing on visual design explore
the opportunities, at diﬀerent spatial scales, to develop an event ‘look’ and the ways in which an event experience can
be enhanced through connecting and engaging with the local culture and community. As well as the planning and
management of events, the book draws on event experience, dramaturgically examining the roles played by authors,
actors and the audience, and emphasises the participation of multiple groups in the co-creation of event experiences.
This will be invaluable reading for those studying events and the environment. Adopting a multidisciplinary approach,
it also draws on geography, urban and cultural studies, image studies, architecture and design, environmental
psychology, and event management, and will be of use to a broad academic audience. Information Communication
Technologies and City Marketing: Digital Opportunities for Cities Around the World Digital Opportunities for Cities
Around the World IGI Global Examines how ICTs contribute to the development of city marketing strategies to enhance
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local socio-economic development. Covers topics such as city branding, export promotion, and industry marketing.
Strategic Management for Tourism Communities Bridging the Gaps Channel View Publications Strategic planning within
a community framework is essential for tourism to reach its potential. This book combines the four principal functions
of business management and stakeholder analysis to develop a model of collaborative decision making. This model
oﬀers a template for communities to understand and make the most of their tourism resources. Smart Tourism
Destination Governance Technology and Design-Based Approach Routledge Drawing upon empirical research and
critical literature review, Smart Tourism Destination Governance: Technology and Design-Based Approach provides a
comprehensive overview and analysis of smart tourism destination governance and its related challenges. Building on
the author’s extensive research background in tourism destinations and information technologies, the book provides a
quantitative approach to the phenomenon, using cluster and network analysis. It uses design thinking to provide
solutions on how to overcome the challenges faced within the context of tourism destination governance, with a
detailed discussion of the contribution of the smart approach to overcoming such challenges. The book is presented in
three parts as follows: Part 1: The Need for a New Form of Tourism Destination Governance Part 2: The Contribution of
Smart Approach to Overcoming the Challenges of Tourism Destination Governance Part 3: Designing Smart Tourism
Destination Governance Towards Sustainability, Competitiveness and Resilience This work will be of great interest to
both tourism scholars and decision-makers within the ﬁeld of tourism, aiming to provide a detailed overview of and
broaden the reader’s horizons in regards to the possibilities of the smart approach to tourism destination governance.
Web Technologies: Concepts, Methodologies, Tools, and Applications Concepts, Methodologies, Tools, and Applications
IGI Global With the technological advancement of mobile devices, social networking, and electronic services, Web
technologies continues to play an ever-growing part of the global way of life, incorporated into cultural, economical,
and organizational levels. Web Technologies: Concepts, Methodologies, Tools, and Applications (4 Volume) provides a
comprehensive depiction of current and future trends in support of the evolution of Web information systems, Web
applications, and the Internet. Through coverage of the latest models, concepts, and architectures, this multiplevolume reference supplies audiences with an authoritative source of information and direction for the further
development of the Internet and Web-based phenomena. Aspects of Tourist Behavior Cambridge Scholars Publishing
As in other ﬁelds of research, the behaviour of consumers has also received a great deal of attention in tourism
research over the past few decades due to its growing importance in the eﬃcient marketing and management of
tourism operations. The rapid development of IT applications and the equally swift changes of needs and wants have
inﬂuenced consumers in terms of the behaviour involved in searching for information and in decision-making
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processes. As such, this book encompasses a collection of chapters addressing various aspects of tourist behaviour,
from need-recognition to post-consumption, supported through selected practical examples from a range of countries,
such as Portugal, Italy, New Zealand, Jamaica, Taiwan, Malaysia, and South Africa, among others. The book, systematic
in structure and thorough in content, is very useful for people who wish to improve and update their current
knowledge of tourist behaviour, and also to those carrying out further research on this ﬁeld. Quality Tourism
Experiences Routledge The theme of the edited book acknowledges the multiple meanings of quality tourism
experiences, the diverse contexts in which tourism occurs, and the varied stakeholders associated directly or indirectly
with the phenomenon of tourism. "Quality tourism experiences" is a widely used phrase in tourism and tourism-related
texts and is associated with a diversity of meanings and usage. Meanings are ascribed by industry/business,
government agencies, tourists, community and academics. The phrase is used to argue, for example, for positive social
impacts, economic beneﬁts, environmental protection, government policy formulation, discrimination between tourism
products as well as issues associated with sustainability. Subsequently, the phrase "quality tourism experiences" is not
a nomothetic term but rather one associated with multiple interpretations and meanings. The book"s overarching
tenet is that "quality" is a socially constructed term (as are the terms tourism experiences). Authors investigate the
role of the mass media, the role of travel providers, the role of host communities, the role of tourists, and the role of
"government" at all its levels. From an academic perspective, quality tourism experiences are associated with
interaction between host and guest (tourists and community perspectives), the classiﬁcation of type of tourism
product (tourism industry and government sector perspectives), market diﬀerentiation and development, tourist
perspectives, the notion of an integrated system and beneﬁts from an economic perspective. Similarly, quality is
associated with diﬀerent meanings and is used in a variety of contexts within tourism literature. For example quality is
associated with service quality, quality assurance/auditing and control, perceptions of quality at an
individual/business/community level, that is, stakeholder level, and in regard to product and market diﬀerentiation.
The book draws together writers from diﬀerent backgrounds and interdisciplinary interests and research
methodologies, as a consequence, the book provides a model of the way researchers can work together to illuminate
an area and to provide multiple representations and interpretations of that area. Moreover the book demonstrates
interdisciplinary, transdisciplinary and intradisciplinary approaches and collaborations. Kathleen Andereck, Ph.D.,
Arizona State University West Sue Beeton, Ph.D., La Trobe University Heather E. Bowen, Ph.D., George Mason
University Kelly S. Bricker, Ph.D., West Virginia University Barbara Carmichael, Ph.D., Wilfrid Laurier University Maggie
Daniels, Ph.D., George Mason University Gayle Jennings, Ph.D., Central Queensland University Claudia Jurowski, Ph.D,
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Northern Arizona University Deborah Kerstetter, Ph.D., Penn State University Norma Nickerson, Ph.D., University of
Montana Lori Pennington-Gray, Ph.D., University of Florida Carla Almeida Santos, Ph.D., University of Illinois at UrbanaChampaign Betty Weiler, Ph.D., Monash University Design Science in Tourism Foundations of Destination Management
Springer This book explores the impact of design science and design thinking on tourism planning, gathering
contributions from leading authorities in the ﬁeld of tourism research and providing a comprehensive and
interconnected panorama of cutting-edge results that inﬂuence the current and future design of tourist destinations.
The book builds on recent ﬁndings in psychology, geography and urban and regional planning, as well as from
economics, marketing and communications, and explores the opportunities arising from recent advances in the
Internet and related technologies like memory, storage, RFID, GIS, mobile and social media in the context of collecting
and analyzing traveler-related data. It presents a broad range of insights and cases on how modern design approaches
can be used to develop new and better touristic experiences, and how they enable the tourism industry to track and
communicate with visitors in a more meaningful way and more eﬀectively manage visitor experiences. Urban Tourism
in China Routledge China has witnessed a dramatic development of tourism in urban context in the past thirty years,
especially with its success in hosting the Beijing Olympic Games in 2008 and the Shanghai World Exposition in 2010.
Urban areas as tourism destination are receiving increasingly more popularity than traditional destinations such as
national parks, natural reserves, and historical relics. Deriving largely from a special issue on "Urban Tourism
Development and City Destination Marketing" (Journal of China Tourism Research), Urban Tourism in China presents
the readers with a collection of nine independent research reports examining issues such as consumer behaviour in
urban destinations, the social impact of tourism, destination image, leisure, regional collaboration, and heritage
tourism in ancient towns. The investigations covered urban areas of diﬀerent scales and diversiﬁed nature from major
metropolises such as Beijing, and Guangzhou, to ancient towns like Lijiang and Pingyao. Readers who have interests of
tourism research, business development, and in-depth understanding of urban life in China may ﬁnd the book
informative and interesting. This book was published as a special issue of the Journal of China Tourism Research.
Analytics in Smart Tourism Design Concepts and Methods Springer This book presents cutting edge research on the
development of analytics in travel and tourism. It introduces new conceptual frameworks and measurement tools, as
well as applications and case studies for destination marketing and management. It is divided into ﬁve parts: Part one
on travel demand analytics focuses on conceptualizing and implementing travel demand modeling using big data. It
illustrates new ways to identify, generate and utilize large quantities of data in tourism demand forecasting and
modeling. Part two focuses on analytics in travel and everyday life, presenting recent developments in wearable
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computers and physiological measurement devices, and the implications for our understanding of on-the-go travelers
and tourism design. Part three embraces tourism geoanalytics, correlating social media and geo-based data with
tourism statistics. Part four discusses web-based and social media analytics and presents the latest developments in
utilizing user-generated content on the Internet to understand a number of managerial problems. The ﬁnal part is a
collection of case studies using web-based and social media analytics, with examples from the Sochi Olympics on
Twitter, leveraging online reviews in the hotel industry, and evaluating destination communications and market
intelligence with online hotel reviews. The chapters in this section collectively describe a range of diﬀerent approaches
to understanding market dynamics in tourism and hospitality. Atmospheric Turn in Culture and Tourism Place, Design
and Process Impacts on Customer Behaviour, Marketing and Branding Emerald Group Publishing Combining ideas of
sustainable development, strategic marketing and branding with space design and architecture, this volume oﬀers
contemporary perspectives on the development and impact of 'atmospheric quality' in tourism and hospitality service
situations. Topics discussed include: silent airports, ambient odours and, co-created atmospheres. Tourism: A
Community Approach (RLE Tourism) Routledge Written in 1989 when the modern tourist industry had reached a crucial
stage in its development, when increased mobility and aﬄuence had led to more extensive and extravagant travel, and
competition within the industry had intensiﬁed, this book is comprehensive examination of tourism development. The
author provides a new perspective for its evaluation, and a suggested strategy for its continued development and
evolution. He examines tourism from the viewpoint of destination areas and their aspirations, and recommends an
ecological, community approach to developing and planning – one which encourages local initiative, local beneﬁts, and
a tourism product in harmony with the local environment and its people. The Routledge Handbook of Community Based
Tourism Management Concepts, Issues & Implications Routledge This Handbook oﬀers an up-to-date and
comprehensive overview of core themes and concepts in community-based tourism management. Providing
interdisciplinary insights from leading international scholars, this is the ﬁrst book to critically examine the current
status of community-based tourism. Organised into ﬁve parts, the Handbook provides cutting-edge perspectives on
issues such as Indigenous communities, tourism and the environment, sustainability, and the impact of digital
communities. Part 1 introduces core concepts and methodologies, and distinguishes community products from other
tourism and hospitality goods. Part 2 explores communities’ attitudes towards tourism development and their
engagement with and ownership of the process. It also delves into the role of community- based tourism, under the
inﬂuence of governmental policies, in the economic and social development of a region. In Part 3 various management,
marketing, and branding initiatives are identiﬁed as a means of expanding the tourism business. Part 4 examines the
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negative impacts of mass tourism and its threats to culture, tradition, identity, the built environment, and natural
heritage. In the ﬁnal and ﬁfth part, future challenges and opportunities for community-based tourism initiatives are
considered, and research-based sustainable solutions are proposed. Overall, the book considers engaging local
populations in tourism development as a way of building stronger and more resilient communities. This Handbook ﬁlls
a void in the current research and thus will appeal to scholars, students, and practitioners interested in tourism
management, tourism geography, business studies, development policy and practice, regional development,
conservation, and sustainability. Routledge Library Editions: Tourism Routledge This set re-issues 5 volumes originally
published between 1985 and 1994. They focus on the impact of environmental issues on tourism management tourism
demand and forecasting the key methods of operation of companies within the industry the functional areas of
marketing, ﬁnance, organization and staﬃng research and innovation corporate strategy. Multi-disciplinary and
international in its coverage (with particular emphasis on Europe) this collection will be of interest to students and
libraries in the areas of geography, tourism, and marketing. Cultural Attractions and European Tourism CABI This book
reviews the cultural tourism market in Europe from a survey carried out in 1997. It analyzes the way in which cultural
attractions are produced for, and used by, cultural tourists and how such cultural attractions as museums, art
galleries, monuments and heritage attractions are marketed. Tourism in Asian Cities Routledge This timely and
signiﬁcant book explores the characteristics and complexities of Asian urban tourism, considering the extent to which
Western paradigms can be transferred to Asian settings and the striking contrasts that exist within the region. In an
era of unprecedented urban expansion in Asian cities, this book comes at a time of great urgency, illuminating the
possible problems and opportunities that arise when a destination emerges as a tourism hotspot. Split into three
parts; introducing Asian urban tourism and urbanization, the management and marketing of Asian cities, and emerging
trends and issues associated with Asian urban tourism, the book oﬀers a range of varying and vibrant perspectives
from international and interdisciplinary experts in the ﬁeld. Chapters include studies on a wide range of destinations
such as Hong Kong, Macau, Cambodia, Phuket, Kolkata, Busan, Delhi, and Sri Lanka among many others, and explore
crucial contemporary themes such as overtourism, urbanization and administrative challenges, world heritage, smart
cities and the use of technologies such as VR in urban tourism experience creation. It will be a vital resource for upperlevel students, researchers, and academics in tourism, city tourism, Asian studies, development studies, cultural
studies, and sustainability, as well as professionals in the ﬁeld of tourism management. The Management of Tourism
SAGE This text provides detailed coverage of the breadth of issues involved in the management of tourism businesses.
It explains and supports fundamental business management aspects whilst examining speciﬁc techniques required for
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the successful management of a variety of tourism businesses. Rural Tourism Development Localism and Cultural
Change Channel View Publications Forces of economic, social, cultural, environmental, and political change are working
to re-deﬁne rural spaces the world over and broad global transformations in consumption and transportation patterns
have re-shaped leisure behaviour and travel. This book of cases about rural tourism development in Canada
demonstrates the diﬀerent ways that tourism has been positioned as a local response to political and economic shifts
in a nation that is itself undergoing rapid change, both continentally and globally. Tourism and the Less Developed
World Issues and Case Studies CABI Many less developed countries are expanding their tourism industries and these
are seen to be crucial to their economic development. Yet such activities can also create social, cultural and
environmental problems. This book provides a review of many of the key issues involved in tourism in developing
countries and presents a range of case studies. These are interpreted from a perspective of the sociology and
anthropology of development. Case study chapters are presented from Africa, Asia, the Caribbean, Latin America and
Oceania. The book provides essential reading for advanced students and researchers in tourism and development
studies. Destination Benchmarking Concepts, Practices and Operations CABI Develops a speciﬁc benchmarking
methodology relevant to international tourism destinations. This book evaluates diﬀerent approaches to
benchmarking, and their application within tourism destinations. The book considers organization benchmarking performance evaluation of a particular organization and its departments - and destination benchmarking, which
involves all elements such as transport services, airport services, accommodation, leisure and sport, hospitality and
local attitudes. Tourism Planning Basics, Concepts, Cases Psychology Press One of the fastest growing sectors of the
modern economy, tourism is a complicated phenomenon and the pressures it creates on the natural and social
environment have become major issues. This text presents an overview of the subject and suggests positive
guidelines. Advances in Hospitality and Leisure Emerald Group Publishing Advances in Hospitality and Leisure, a peerreview series, delivers refreshing insights from a host of scientiﬁc studies in the domains of hospitality, leisure and
tourism. Western Tourism Can Paradise be Reclaimed? "Inspite of negative impacts of past torism development in the
west, described are the issues now constraining progress and spciﬁc opportunities for creating new environmentally
sustainable tourism, book is for educators planners and developers of tourism, landscepe architectures." Outdoor
Recreation Management Routledge It is now widely recognized that recreation is as important as work. This revealing
book analyzes leisure and outdoor recreation in terms of both their management and their wider importance to
society. Speciﬁcally, it: clariﬁes the link between leisure, recreation, tourism and resource management reviews
contemporary outdoor recreation management and concepts critically examines approaches to outdoor recreation
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planning and management in diverse recreational settings considers the future of outdoor recreation and the potential
inﬂuences of economic, social, political and technological developments. Wide-ranging and topical, it considers such
issues as motivation and choice, provision for people with special needs, the impact of outdoor recreation on the
environment, and outdoor recreation in both urban and rural contexts. This comprehensively revised second edition
has many sections rewritten and expanded to reﬂect contemporary development in leisure and outdoor recreation
management in countries such as Australia, Canada, the UK, the US and New Zealand. With an extensive bibliography
of more than 500 references and including further reading sections and review questions, it is an essential student
purchase and one of the most comprehensive and international accounts of outdoor recreation management available.
Outdoor Recreation Management Psychology Press "Outdoor Recreation Management" analyzes leisure and outdoor
recreation in terms of both their management and their wider importance in society. Speciﬁcally, the book helps to
clarify the link between leisure, recreation, tourism and resource management. Natural Area Tourism Ecology, Impacts
and Management Channel View Publications Natural Area Tourism provides an authoritative and comprehensive
account of tourism in natural, wild and protected areas. The second edition contains an overview of key literature and
new developments that have emerged since the publication of the ﬁrst edition more than a decade ago. Accordingly,
this book will remain an invaluable resource and review of the subject for many years to come. Tourism Management
An Introduction SAGE This introductory text provides readers with a robust understanding of tourism and its
industries, including how destinations are developed, marketed and managed, and how tourism impacts communities,
environments and economies. The authors discuss the critical issues aﬀecting 21st century tourism, such as
sustainability, the climate crisis, globalisation, community, technology, the environment and the sharing economy. The
text has been fully updated in light of the Covid-19 pandemic and its notable, and in some cases lasting, impacts on
the tourism industry. The text features new mini-case studies (snapshots) and international case studies from
countries around the globe including USA, Saudi Arabia, India, China, New Zealand, Australia, Namibia and the UK. It
discusses the latest trends in transport, hospitality, attractions and the travel trade and includes examples from major
tourism companies including Trip.com, TUI and Airbnb. The book is suitable for students who are starting their tourism
studies as part of their college or university education. Clare Inkson is a Senior Lecturer in Tourism and Course Leader
of BA Tourism with Business at the University of Westminster, London. Lynn Minnaert is the Academic Director and
Clinical Associate Professor at New York University’s Jonathan M. Tisch Center for Hospitality and Tourism. The
Rotarian Established in 1911, The Rotarian is the oﬃcial magazine of Rotary International and is circulated worldwide.
Each issue contains feature articles, columns, and departments about, or of interest to, Rotarians. Seventeen Nobel
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Prize winners and 19 Pulitzer Prize winners – from Mahatma Ghandi to Kurt Vonnegut Jr. – have written for the
magazine. Managing Intermediate Size Cities Sustainable Development in a Growth Region of Thailand Springer
Science & Business Media I am both pleased and honored to introduce this book to readers, and I want to take a few
moments to explain why. Michael Romanos and Christopher Auﬀrey have produced a volume which will be of immense
value to several diﬀerent types of people. Planners and other specialists concerned with the development of the
Southeast Asian region and the issues and opportunities associated with urban growth and sustainable development
will ﬁnd much to interest them in this book. But the book, I believe, has much wider appeal, and that is what I want to
touch on brieﬂy here. The University of Cincinnati, where Michael, Chris, and I work, is attempting to globalize itself to develop its institutional capacity for international activities, to infuse its curriculum with international themes, and
to promote and increase global competence among its graduates. Many American universities are doing this, of course.
In the process, we are seeing some very interesting experiments in pedagogy, as faculty look for "learning moments"
in new and sometimes exotic places. Michael, Chris, and their colleagues have, it seems to me, developed an
outstanding model for learning across national and cultural boundaries. In the chapters which follow, you will read the
results of their work. What will be less apparent, however, is the process by which that work was produced. Anatolia
Tourism Business Frontiers Consumers, Products and Industry Routledge Provides a brief historical overview of
tourism, but delves deeper to discuss emerging trends, consumer types, and looks at the way the industry is itself
changing and developing. Companion text: Tourism Dynamics. Rural Tourism and Enterprise Management, Marketing
and Sustainability CABI Marketing and management processes across industries can be very similar, but contexts vary
where political intervention, public interest and local sustainability are involved. The rural business setting is
especially intricate due to the assortment of diﬀerent business opportunities, ranging from traditional agriculture, to
tourism enterprise and even high-tech business. Including pedagogical features and full colour throughout, this new
textbook provides an engaging and thought-provoking resource for students and practitioners of tourism, rural
business and related industries. Tourism as an Instrument for Development A Theoretical and Practical Study Emerald
Group Publishing Articulates and debates the concept and methodology of tourism-assisted development. This book
examines the theoretical bases of contemporary real-case development projects and illustrates the way tourism can
eﬀectively and eﬃciently focus on development issues, while minimizing undesired impacts on the natural and cultural
environments. The Routledge Handbook of Destination Marketing Routledge This book examines key contemporary
marketing concepts, issues and challenges that aﬀect destinations within a multidisciplinary global perspective.
Uniquely combining both the theoretical and practical approaches, this handbook discusses cutting edge marketing
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questions such as innovation in destinations, sustainability, social media, peer-to-peer applications and web 3.0.
Drawing from the knowledge and expertise of 70 prominent scholars from over 20 countries around the world, The
Routledge Handbook of Destination Marketing aims to create an international platform for balanced academic research
with practical applications, in order to foster synergetic interaction between academia and industry. For these
reasons, it will be a valuable resource for both researchers and practitioners in the ﬁeld of destination marketing.
Worldwide Destinations Routledge Worldwide Destinations: The Geography of Travel and Tourism provides
comprehensive coverage of worldwide tourism destinations, examining the basic principles underlying the geography
of tourist demand, supply and transportation, together with a broad survey of world tourism generating and
destination regions. Tourism Development Issues for a Vulnerable Industry Channel View Publications This book takes
a multidisciplinary look at various hot issues in present day tourism development, including studying how global the
industry has become; new forms of travel like space tourism; new trends in marketing and promotion. The SAGE
International Encyclopedia of Travel and Tourism SAGE Publications Taking a global and multidisciplinary approach,
The SAGE International Encyclopedia of Travel and Tourism brings together a team of international scholars to examine
the travel and tourism industry, which is expected to grow at an annual rate of four percent for the next decade. In
more than 500 entries spanning four comprehensive volumes, the Encyclopedia examines the business of tourism
around the world paying particular attention to the social, economic, environmental, and policy issues at play. The
book examines global, regional, national, and local issues including transportation, infrastructure, the environment,
and business promotion. By looking at travel trends and countries large and small, the Encyclopedia analyses a wide
variety of challenges and opportunities facing the industry. In taking a comprehensive and global approach, the
Encyclopedia approaches the ﬁeld of travel and tourism through the numerous disciplines it reaches, including the
traditional tourism administration curriculum within schools of business and management, economics, public policy, as
well as social science disciplines such as the anthropology and sociology. Key features include: More than 500 entries
authored and signed by key academics in the ﬁeld Entries on individual countries that details the health of the tourism
industry, policy and planning approaches, promotion eﬀorts, and primary tourism draws. Additional entries look at
major cities and popular destinations Coverage of travel trends such as culinary tourism, wine tourism, agritourism,
ecotourism, geotourism, slow tourism, heritage and cultural-based tourism, sustainable tourism, and recreation-based
tourism Cross-references and further readings A Reader’s Guide grouping articles by disciplinary areas and broad
themes Planning for Ethnic Tourism Routledge Ethnic tourism has emerged as a means that is employed by many
countries to facilitate economic and cultural development and to assist in the preservation of ethnic heritage.
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However, while ethnic tourism has the potential to bring economic and social beneﬁts it can also signiﬁcantly impact
traditional cultures, ways of life and the sense of identity of ethnic groups. There is growing concern in many places
about how to balance the use of ethnicity as a tourist attraction with the protection of minority cultures and the
promotion of ethnic pride. Despite the fact that a substantial literature is devoted to the impacts of ethnic tourism,
little research has been done on how to plan ethnic tourism attractions or to manage community impacts of tourism.
This book addresses the need for more research on planning for ethnic tourism by exploring the status and
enhancement of planning strategies for ethnic tourism development. The book develops the case of a well-known
ethnic tourist destination in China -Xishuangbanna, Yunnan. It analyzes how ethnic tourism has been planned and
developed at the study site and examines associated socio-cultural and planning issues. The authors evaluate the
perspectives of four key stakeholder groups (the government, tourism entrepreneurs, ethnic minorities and tourists)
on ethnic tourism through on-site observation, interviews with government oﬃcials, planners and tourism
entrepreneurs, surveys of tourists and ethnic minority people, and evaluation of government policies, plans and
statistics. This book is unique in its emphasis on planning and in its focus on China, rapidly emerging as a major player
in tourism, with applications for tourism around the world.
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